Gary Marinko

In sales, marketing and management since 1984, Mr. Marinko brings a wealth of practical experience in
marketing strategy, major account management, alliance partnership development, client relationship
management, and strategic business planning. In addition, Mr. Marinko has experience working with small,
medium and large companies in the pharmaceutical, retail, CPG and automotive industries.

Mr. Marinko has held various positions including Strategic Account Manager, Channel Sales Director, and Sr.
Account Executive with a global communications and business-to-business technology company. In these roles,
he has had the opportunity to work with Fortune 100 companies to develop and implement software application,
supply chain and vendor rationalization strategies. Mr. Marinko earned his Bachelor of Science degree from
Indiana State University, has completed advanced management and leadership coursework, and is an active

member of several professional industry organizations.



